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Background:
• Research Partner: Colson 

Center
• Longform Email
• Shortform Landing Page
• The ask is made in the 

Email

Control
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Tested Elements:
• Shortform Email copy
• Longform Landing Page copy
• The ask is made on the 

Landing Page

Treatment
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1,209% increase
in click through rate
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No Significant Difference
in Donations
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1,209% increase in email clickthrough

Version CTR Relative Diff Stat Confidence

C: Longform Email 0.99%

T1: Shortform Email 13.0% 1,209.2% 100%
Key Learning:

By using shorter copy in the email, we reduced friction in the
treatment which led to an increase in clickthrough of 1,209%
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